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PO3BUTOK TYPUCTUYHOI'O MPOJAYKTY M. KUEBA: IHHOBAIIII 1
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Po3risiHyTi MUTaHHA CTPIMKOIO 3pOCTaHHS KUIBKOCTI TYPUCTUYHUX MOCHYT 1
MIBUAKUN PO3BUTOK HOBHX (POPM TYPUCTUUHOI 1IHIYCTPIi, 110 BiIOYBAETHCS B yMOBaX
riobanizalii Ta HEBIMHHOTO PO3BUTKY 1H(GOpMAIIHHOTO cycnuibcTBa. B Hamriif
KpaiHi 11 OOCTaBUHHM CIIOHYKAIOTh JIO HEBIAKIAIHOTO PO3B’sA3aHHA MpoOieM
MOHITOPUHTY AKOCTI TYPHUCTHYHOTO TMPOJIYKTY Ta CHPUAIOTh MIABUIICHHIO
KOHKYPEHTOCIIPOMOKHOCTI B cepl HaJaHHS IHHOBALIMHUX TYPUCTUYHUX MOCIYT
Ipe/ICTaBHUKaMU YKPaTHChKOT'O TYPUCTUYHOTO Oi3Hecy, 30Kkpema, B MicTi Kuesi.

KuarouoBi cioBa: TypucTHYHUN NPOAYKT, TYPUCTHYHA TOCIYyra, 1HHOBAIIIi,
TYPUCTUYHHUHN Oi3HEC.

IMocranoBka npodjemu. Micto KuiB, 3a cTpaTeriyHor0 METOI CTOJMYHOI
BJIa/IM, K CTOJNMISI YKpaiHU MOBUHEH CTaTH BI3UTIBKOIO JEpP)KaBU, B SIKOMY € BCI
MEPEAYMOBH CTBOPEHHS 3PAa3KOBOr0 TYPUCTHUCTUYHOTO MaJaHYMWKa. TypUCTUYHUU
npoayktr KueBa - 1e ocoOmuBHii reorpadiuyHO JACTCPMIHOBAHMM BHUJ, SKHM
PO3BHBAETHCS y OIK IMIBHUIKOTO PO3BUTKY IHHOBAIlIMHMX mpolieciB. JJig BU3HAUCHHS
KOHKYPEHTOCTIPOMOKHOCTI IHHOBAI[IHHOTO TYPUCTUYHOTO TMPOAYKTY BUPOOHUKY
HEOOXIIHO 3HATH BUMOTH TOTCHI[IMHUX CIOKHBAYiB JI0 ICHYIOUHMX IPOIO3HIIIH,
MO>XKJIMBY JUHAMIKY MTOMUTY Ha MPOJYKT, O4IKyBaHUHM piBeHb KOHKYpeHIlli. CyTTeBUM
HAMOBHEHHSAM c(epu TYypUCTUYHHX MOCIYT TMOBUHHO CTaTH CaM€ BHUKOPHUCTAHHS
IHHOBAIIMHUX T1AXOIIB 1 TPOITO3HITIH.

AHaII3 ocTaHHIX aocaiukeHb i myOaikamiii. AHaniz JiTepaTypHUX JKEpes
CBIIUMTh, IO 1 B Teopii, 1 HA MPAKTUIl HEIOCTAaTHHO BHCBITICHO HAyKOBE
MPOCKTYBAHHS TYPUCTUYHOTO MPOAYKTY. OCHOBHUMHU JOKYMEHTAMH, PETYITIOI0UYNMU
NpOIECH B TYPUCTHUYHINM rany3i crtamu: 3akoH Ykpainu «IIpo xypoptu» (2017);

«CTpateris po3BHTKY TYpU3My Ta KypopTiB Ha mepiog a0 2026 poky» (pimeHHs



Bepxosnoi Panu, 2017p.); «Micbka 1ijb0Ba mporpama po3BUTKY Typu3my B Kuei Ha
2016 — 2018pp.» (pimenns cecii KuiBpaau Big 11.02.16).

[HHOBamii B Typu3Mmi BHCBiTICHO y mnpansgx bamabanoBa ['.B. (Po3Butok
B’i3HOro TypusMy B YKpaiHi: TeHaeHuii i nmepcrekrusu, 2016), barskosens H.O.,
bypca O. B. (AHami3 cy4acHHWX TEHJCHIIIH 3aCTOCYBaHHs IHHOBAId B TYpH3MI,
2016), T'op6ans I'. T1. (OcobauBOCTI GOpMYBaHHS MONKUTY HA TYPUCTUYHHIA MTPOAYKT,
2016), Oyauuk 1. M. (I'eomemorpadiuHi YMHHUKH TEPUTOPIabHOI oOpraHizarii
nociyr, 2014), daneuko JI. T1. (Exonomika Typuctrunoro 6i3Hecy, 2018). Haykosi
JAOCTIIDKEHHST 3 JlaHOi TEeMaTHKH BKAa3ylOTh Ha aKTyalbHICTh Ta CBO€YACHICTH
O0OrOBOpPEHHS MMUTAHHS I0JI0 CTBOPEHHS SAKICHOI TYPUCTHUYHOI TIOCTYTH B Y KpaiHi.

BuniieHHsT HeBHUPilIEHUX YACTHMH 3arajbHOi MNPOOJIeMH. MeTtoanka
BUBYCHHSI PUHKY TYPUCTHYHHUX TMOCIYT HAa MIKPOPIBHI MOKa3ye, IO BIPOBAHKCHHS
IHHOBAI[IMHUX TMIIXOMIB TOJSATa€ B MOHITOPUHTY PUHKY TYPUCTHUYHUX MOCIYT 3
METOI0 pO3pOOKH e(EKTHBHOTO KOMIUIEKCY MapkeTuHry [1]. Tomy meroro cratTi €
OIliHKA PIBHS IHHOBAI[IMHUX MPOIO3UIIINA HA MPUKIAIl CTONHI YKpaiHu, 3 HaJaHHSIM
(GakTONIOrYHUX JaHUX PO PIBEHb OCYYaCHEHHs TYPUCTUYHUX MOCIYT.

Bukiaan ocHoBHOro wmarepiany. TypuCTHYHUM TOPOOYKT - KOMIUIEKC
TYpUCTHYHHX mocayr (puc.l), ski 3a0e3nmedyroTh MNPUHOM Ta OOCITYrOBYBaHHS
TYpUCTIB (TOTEJ, TYPUCTUYHI KOMILJIEKCH, IMIIMPUEMCTBA XapuyBaHHS, TPaHCIIOPT,
YCTaHOBM KYJBTYpH, pO3Bar, CopTy, pekpearlii Ta iH.). CyKymHICTh TaKHUX CTPYKTYD

€ TYPUCTUYHOIO IHIYyCTpi€ero [2].
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XapakTepUCTUKU TYPUCTUYHOTO MPOAYKTY MiCTa:

- He Mae (PIKCOBAHOI I[IHU 1 €IUHOTO CTaHAAPTY — HOTO CIOKUBAHHS MOB'SI3aHE 3
BUTpPATaMH, 3YMOBJICHUMH aBTOPCHKMM OadeHHSM TYPUCTHYHHX TIAKETIB,
HampuKiaza, Jo0ip TOTeNbHMX ab00 TacTPOHOMIYHMX OO0'€KTIB  PI3HUX
CTaH/AapTIB;

- CIOKHMBAaHHSA LIbOTO MPOAYKTY MOK€ OyTH pO3MOAUIEHE B Yaci: TYpUCTHUHUN
NPOAYKT MicTa MOXHAa KYyNHTH Ha BHUIUIATy, TYPUCTH MOXYTh 0araTo pasiB
BIZIBIILYBaTH OJTHE i TE caMe MicIie 3 PI3HUX MPHUYWH, Y pi3Hi nepioau [3].
BaxnuBo mopsx i3 TpaaHUIIHHWM YSBICHHSIM IPO TYPUCTHYHUHA TPOTYKT

BUHUKAE HEOOXITHICTh 3alpONOHYBAaTH IHHOBAI[IHHE TIOHATTS «TYpPUCTUYHUHN
IPOAYKT MICTa» SIK IHTETpaJbHUI BHpaA3 HOTO TYPUCTUYHOTO MMOTCHITIATY.

B Typu3mi iHHOBaIiHUI IUKJI TOYNHAETHCS 3 MOMEHTY BUHUKHCHHS iJ1ei Mpo
BIIKPUTTS HOBOTO HANPSMKY IOJOPOXKEH, CTBOPEHHS HOBOTO TPOAYKTY abo
Moaudikallis ICHYHOUOro, BIPOBA/KEHHS HOBHUX TEXHOJIOTIH Ta KOMYHIKAIIiH,
POJOBXKYETHCS PO3POOKOIO Ta BU3HAYEHHSIM I[IJTLOBOI CIIPSIMOBAHOCTI ITPOJIYKTY.

3a ganuMH YTpaBiaiHHA Typu3My Ta npomotiii y 2017p. aHami3 TypUCTUYHUX
MOTOKIB BHYTPIIIHBOTO Ta MIDKHAPOIHOTO TYPHU3MY 1 COLIaJIbHO-AeMOrpadiqHoro
YJaCTHHH, MOJO0POXKYIOTh 10 KneBa HaltyacTime - 36% Bix BCix MpUOyTTIB 10 MicTa; a
cepell KOHTUHEHTIB CBITY Iepiie Miciie mocigae €spona - 54,1% Big Bcix mpuOyTTiB
1o CBiTy 110 MicTa [4].

Typuctuuni MOTOKM AK BHYTPINIHIX Tak 1 30BHINIHIX TypuctiB 10 Kwuera 3
KOXXHUM POKOM 3pOCTaloTh. barato pokiB MOCHUTh JIAEPOM 3a TMPHUOYTTSIMU CEpen
iHO3eMHUX TypuCTiB Oyna Pocis, ane Bxe 3 2016 p. 1151 Kpaina BTpaTwia TOMIHYIOYUN
BITUB Ha (HOPMYBaHHS TYPUCTUYHOTO MOTOKY 1HO3eMHUX TypHUCTiB (Puc.2.) [4].

3 METOI0 3pOCTaHHs TYpPUCTHYHOI MpUBaOIMBOCTI MicTa KueBa Ta CTBOpEHHs
MO3UTUBHOTO TYPUCTUYHO - €KOHOMIYHOTO KJIIMaTy, YTPaBIiHHAM TypU3MY Ta
mpomorii KMJIA y 2017 p. po3po0OiieHO HH3KY 3aXOJiB JJIS IOJIMIICHHS SKOCTI
HaJlaHHs 1HGOPMALIMHUX MOCIYT:

- MPEJCTaBIICHO TYPUCTUYHI MOXIIMBOCTI MiCTa, HOro 1HOPACTPYKTYPY;



- po3po0sieHO  OE3KOIITOBHI ~ 0araTOMOBHI ~ Mallkd, CXE€MU TPAHCHOPTHOIO

CIIOJIyYEHHS Ta iHIYy KOpHCHY iH(opMartito [4]

® Pocis -17,3 ® [3painms - 10,8 = Binopycs - 7,7
m CIIIA - 7.1 ® HimeuunHa - 6,1 ® Bemika bpuranis - 3,8
ITompma - 2,3 Ipysis - 2.3 [Hmni pepskasu - 10,4
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Puc.2. Po3noain ino3eMHuX TypucTiB, y M.KueBi 3a rpomaasincteom, 2017 p.

[apopmaTuBHMIA  TPOCTIp  PO3MIUPHBCS 32  PAXyHOK  TYPUCTUYHHUX
iHQOpMaIITHUX IEHTPIB Yy LEHTPAJIbHIM YacTUHI MiCTa, CTOJIMYHHMX aepoIropTax
«bopucmine»y Ta <«OKynsHH» 3 aHIIIOMOBHUMH TMpAI[iBHUKAMH TYPUCTHYHOTO
inpopmartiiinoro nentpy (TILY), sikuii momoMorae:

- BU3HAYUTH MICIIE3HAXO/KEHHS 00’ €KTIB, K1 BUKJIUKAIOTh IHTEPEC TYPUCTA;
- IUIaHYBaTH 1HAWBIIYaIbHUM MapIIPyT MOIOPOXKI MICTOM;
- oTpuMartH iH(popMaIIiro mpo Moil, SKi BiZOyBalOThCs B MicTi, TOIIO [5].

HaiiGinpmr  mepcnekTuBHOIO — (POPMOIO  BUKOPUCTaHHS  iH(OpMAIIHHUX
TEXHOJIOTIH Y TYpHU3Mi € €JIEKTPOHHI CHCTEMU OpPOHIOBaHHS. YTPaBIiHHA TypU3MY Ta
mpomortii KMJIA BmnpoBaawno odimiiauid  TypucTUuHM moptan Kuea —
visitkyiv.travel, marepianmu  SKOTrO IOCTYIHI YOTHpPMa MOBaMH: YKpaiHCHKOIO,
POCIMCHKOI0, aHTIIIHCHKOIO Ta HIMEI[BKOIO Ta aHOHCYIOTh KaJICHIap MO Iii, TeaTpalibH1
BHCTAaBH, MHCTEIIbKI Ta CIIOPTUBHI 3aXO0/1, PEITiiHI CBATA, BACTAaBKH Ta KOHTPECH.

beskomToBHuit MoOLThHHIA ToaaToK «KYivCityGuide» npaitoe Ha miaTdopmi
AppStore ta GooglePlay i goctymHuii ykpaiHCBEKOIO Ta aHTIIHCHKOIO MOBamH. BiH

MIPE3CHTYE €KCKIIO3UBHI TYPUCTUYHI i TEMaTUYH1 MaplIpyTH TPUBAIICTIO BiJ 1 g0 3


https://itunes.apple.com/ua/app/kyiv-city-guide/id1217733441?mt=8
https://play.google.com/store/apps/details?id=com.kyivcityguide

TOJMH YHIKaJIbHUMHU MICUAMH CTONMII. HampsiMku MapumpyTiB — MOAIEBUH,
peniriiHuil  Typus3M, BH3HAuUHI TaM'SITKM, $KI 3HaXOASIThCA TMiJ MaTPOHATOM
FOHECKO Tomo. JlogaTok MICTUTh TakoX yHIKalbHY nociayry «Typucruuna |D-
kapTka KyivPass», BIIpoBaKeHHS SIKOT MOYaocs caMe 31 CTOJHUIl Y KpaiHH.

Typuctuuna ID-kaptka rocts m. KueBa «KyivPass» — cmaprt-kaptka uist
TYPHUCTIB, J10 SIKO1 BXOJATh JIOKAI1i My3€iB, EKCKYpCI1i, TpaHCIIOPTH1 OCIYT U, BUT1IH1
HPOTO3UIIIT 1 3HIKKH I PO3BAXKAIBHUX 3aKJIaJiB, 3aKJIaIB Xap4yyBaHHsS TOIIO [6].
7A€ MOMJIMBICTD TOCTSIM 1 MEIIKAHIISIM CTOJIMIIL:

- BIIBIAYBaTH HaMIlikaBimii Micisi, a B HuX ¢dororpadyBath Ta Martu

npedepeHtlii;

- 3aJMIIaTH BIATYKU PO MAPUIPYTH 1 JOKAIIii;

- IIBUJIKOTO JTOCTYITY JI0 HOMEPIB €KCTPEHUX CITYKO, TIOCOJIBCTB, TypPIECHTPIB;

- OE3KOIITOBHO O3HAWOMHUTHCS 3 YOTHUPHAAISITHMA €KCKYPCIIMU, OTPUMYBATH
1H(pOopMaIlifo, BUKOPUCTOBYIOUM TEKCTOBHM Ta ayJioBapiaHTU YKPaiHCHKOWO
aHITHChKOI0 MoOBaMH  (MPOCITYXOBYBATH ayAiOCKCKYpCii MO KOXHOMY
MapIpyTy);

- TPOXOJUTH MapuIpyTh 3 BUKOpUcTaHHSM GPS, 3aBaHTakyBaTH MapuipyTu
JUIS TIOJQJIBIIIOTO MPOXOKEHHS B peXkumi oddiaifH, CTSKUTH 3a CTaTyCOM
ID-kapTKu.

Taki TypucTHYHI MPOAYKTH, K TYPUCTHUYHA KapTKa rocts Kuea abo moizaku

3a maymaibHOI (KOMIUIEKCHOI0) OTUIATOI0 BCIX BHUTpAT, MAIOTh Y3TOJKYBaTHUCS 3
noTpebaMu KIIIE€HTIB Ta BUMOTAMH PHUHKY, a MapKeTHHT 1 30yT peai30ByBaTHCS
npodeciitHo. Ile BimoMa y BCbOMY CBITI Mporpama yHIBEpCalbHOTO TYPUCTUYHOTO
MakeTy, JOCTYITHA 1 TPOCTa Y BUKOPHUCTaHHi [ 7].

Y Kuesi, y pamkax cormianbpHoi nporpamu «See The Blind Big Discovery
Channely, Binkpuro crnemiaJlbHUl MapHIpyT IS MICTSIH, SKi MarOTh MPOOJIEMH 3
3o0poM. Mapmipytr obnagHanuii Tabmuykamu, HamucaHumu mmpudrtom bpaiinsg nHa
Takux Jokamiaix sk Bonogumupceska Tripka, mnapk CnaBu, Ileiizaxkna anes,

[TimoxigHuit mict, apka dpyx6u Haposis.



3a €BpONMEMCHKUM MPHUKIAJAOM Yy KHIBCBKOMY paiioHl OO0OJOHb CTBOPEHO
VeloPoint — ronoBHUIT MaiiJTaHYUK JIs1 BEIONIEPETOHIB B YKpaiHi, 00JAIITOBAHUH 32
BCiMa cBiTOBUMHM cTaHiapTamu. LIlopoky BiH 30Mpae COTHI BEJOTOHIIMKIB HE TIIbKU
3 YKpaiHu, a ¥ 3-3a KOpAOHY Ha BenonpoOirm ta MapaponHu. OKpeMo € MmpokaT
BeJjocureiB ykomruiekToBanux GPS, mo € 3pydHoro mociyroro st BUSIBICHHS
reosokaiii kopuctyBada. Taki mociyru y M.KueBi mpornoHyooTs 33 BelOCTaHIIII.

Brnponosx ocraHHiX jecaTtu pokiB B Ykpaini Ta Kuesi 30kpema, Bii0yBaeThcs
CTaHOBJICHHSI Ta (OPMYBAHHS SIK OKPEMOi CaMOJIOCTaTHBO1 IHAYCTPil aKTUBHUX BHIIB
JITHHOTO BIJNMOYMHKY: KasKiHT, MPOTYJISHKHA Ha sIXTaX Ta KaTamapaHaX, CTPUOKHU 3
HapanryToM, MOJIbOTH Ha MOBITPSIHUX KYJIISX.

BucnoBku. Omxe, TypuctuuHuil npoaykt M. KueBa sBiise co0010 KOMIUIEKC
PI3HOMAaHITHUX TOCIIYT 3 OpraHizallii CepBICHOr0 3a0e3rneueHHs Typy, 1o nepedysae
B TIpolleci IHTGHCHBHOTO CTAaHOBJCHHS Ta € HAWBKIIMBIIIOW YaCTHHOIO
TEPUTOPIATHBHOTO TYPUCTHYHOTO MPOAYKTY 1 BIAIIPa€ pPoJIb CBOEPIMHOI BI3UTIBKH,
crae QipMoBUM mHpoAykToM. [lepmioueproBuM 3aBJaHHSIM B YMOBaX CTBOPEHHS
KOHKYPEHTOCIIPOMOXKHOT'O YKPaiHChKOTO TYPUCTUYHOI'O MPOAYKTY SIK B YKpaiHi, TaK
1 B wmicti KueBi Ha HalOmMMWK4l POKHM — JIOCATTA BHCOKOTO PIBHSA HaJaHHS
TYPUCTHUUHUX MOCIYT HA PUHKY BHYTPIIIHHOI'O Ta MI)KHAPOAHOI'O TYPU3MY, a 3TrOJ0M
1 JIITUPYIOUNX TIO3MIIINA HA HbOMY, 3aBJISIKH ITJIBUIIICHHIO IHHOBAI[IMHOTO CEPBICHOTO

00CITyTOByBaHHS.
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Bielousova Nataliy, Beznosyuk Elena. Development of tourist product m.
Kiev: innovation and perspectives. The city of Kiev, according to the strategic goal
of the city authorities, as the capital of Ukraine should become the hallmark of the
state, which has all the prerequisites for creating an exemplary tourist site. The tourist
product of Kiev is a special geographically determined view, which develops towards
the rapid development of innovative processes. To determine the competitiveness of
an innovative tourism product, a producer needs to know the requirements of
potential consumers for existing offers, the possible dynamics of demand for a
product, the expected level of competition. The use of innovative approaches and
proposals should become the essential content of the sphere of tourism services.

Analysis of recent research and publications. An analysis of literary sources
shows that, both in theory and in practice, the scientific design of a tourist product is
not sufficiently covered. Innovations in tourism are highlighted in the works of V.
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Balabanov (Development of inbound tourism in Ukraine: trends and prospects,
2016), N. Batkovets, A. Bursa (Analysis of modern trends in the use of innovations in
tourism, 2016), Gorban G. P (Features of the formation of demand for the tourist
product, 2016), Uncle L.P. (Economics of Tourism Business, 2018). Scientific
studies on this subject indicate the relevance and timeliness of the discussion on the
issue of creating high-quality tourist services in Ukraine.

The objective of the article is to assess the level of innovative proposals on the
example of the capital of Ukraine, with the provision of factual data on the level of
modernizing tourism services.

The presentation of the main material. In tourism, the innovation cycle
begins with the emergence of the idea of opening a new travel direction, creating a
new product or modifying an existing one, introducing new technologies and
communications, continues to develop and determine the target orientation of the
product. Tourist flows of both internal and external tourists to Kiev are growing every
year.

The informative space has expanded due to the tourist information centers in
the central part of the city, the capital airports Borispol and Zhulyany with English-
speaking employees of the tourist information center, which helps: determine the
location of objects that are of interest to the tourist; plan an individual route for
traveling around the city; get information about events that occur in the city.

The Department of Tourism and Promotion of Kyiv City State Administration
introduced the official tourist portal of Kiev - visitkyiv.travel, the materials of which
are available in four languages: Ukrainian, Russian, English and German and
announce the calendar, theatrical performances, art and sports events, religious
holidays, exhibitions and congresses.

The free KyivCityGuide mobile application runs on the AppStore and
GooglePlay platforms and is available in Ukrainian and English. It presents exclusive
tourist and thematic routes lasting from 1 to 3:00 to unique places of the capital.
Route directions - event, religious tourism, sights that are under the patronage of
UNESCO. The application also contains the unique service “KyivPass Travel 1D
Card”, which includes locations of museums, excursions, transportation services,
advantageous offers and discounts for entertainment, catering and other attractions.

In Kiev, in the framework of the social program “See The Blind from the
Discovery Channel”, a special route has been opened for citizens with vision
problems.

According to the European example, VeloPoint was created in the Obolon
district of Kiev - the main platform for cycling in Ukraine, equipped to all world
standards. In the past ten years, in Ukraine and Kiev in particular, the formation and
formation of an active summer holiday industry as a separate self-sufficient industry



has taken place: kayaking, yachting and catamaran sailing, parachute jumping, and
ballooning.

Conclusions. So, the tourist product of m. Kyiv is a complex of various
services for the organization of service support for the tour, is in the process of
intensive development and is the most important part of the territorial tourist product
and plays the role of a unique business card, becomes a branded product. The priority
task in the conditions of creating a competitive Ukrainian tourist product both in
Ukraine and in the city of Kiev for the coming years is to achieve a high level of
provision of tourist services in the domestic and international tourism market, and
subsequently leading positions on it, thanks to an increase in innovative service.

Key words: tourist product, tourist service, innovations, tourism business.





